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A welcome move: Centre’s free food grain distribution in 2023 will 

provide relief to States 

• The Government has decided not to extend the Pradhan Mantri Garib Kalyan Ann 

Yojana, (PMGKY), a scheme that ran between April 2020 to December 2022 (except 

for a short period in between), and provided additional allocation of foodgrains, i.e., 

rice or wheat from the central pool at five kilograms a month free of cost to beneficiaries 

under the National Food Security Act (NFSA).  

• PMGKY absorbed the shock of the pandemic for the extreme poor. While discontinuing 

the scheme, the Government has said that it will bear the expenses of food grains under 

the NFSA for 2023 and ensure free ration under the Act for the estimated 81.35 crore 

beneficiaries for that year.  

• In other words, ration card holders can now avail 5 kg of wheat or rice per month for 

free rather than at a subsidised rate, while Antyodaya Anna Yojana cardholders will 

receive 35 kg of free foodgrains.  

• As the estimated number of 81.35 crore beneficiaries is still based on Census 2011 

numbers and Public Distribution System entitlements have been limited to ration card 

holders and quotas framed by the Union Government, some States have gone on to 

expand benefits to others through the NFSA and other schemes.  

• By taking on the burden of the expenditure for this distribution, the Union government, 

which has estimated an additional amount of ₹2 lakh crore for the scheme, has provided 

limited but welcome relief in monetary terms for States. 

Rationale for the scheme: 

• While the expenditure numbers on food distribution and subsidy provisions seem 

fiscally expensive, the schemes have provided distress relief to the most needy, helped 

the government control its food buffer stocks better, and also reduced wastage of 

procured food grains at a time when procurement figures for rice and wheat by the Food 

Corporation of India remain high.  

• The PDS and the PMGKY have not only enabled basic food security but have also acted 

as income transfers for the poor by allowing them to buy other commodities that they 

could not have afforded if not for the benefits.  

• There is, of course, the question of whether targeted distribution, including the 

identification of priority households and the “poorest of the poor”, has really helped the 

benefits reaching the deserving with concerns about diversion of foodgrains.  
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• But as rights activists have argued, the more robust solution could be a universalisation 

of the PDS, which has already worked well in a few States such as Tamil Nadu, as the 

scheme would be availed by anyone in need instead of a flawed targeting system. 

 

‘Dark patterns’ on the Internet: how companies are tricking their 

users 

• Some Internet-based firms have been tricking users into agreeing to certain conditions 

or clicking a few links. The unsuspecting users would not have accepted to such terms 

or clicked urls 

(uniform 

resource 

locator), but for 

the deceptive 

tactics deployed 

by tech firms.  

• Such 

acceptances and 

clicks are 

flooding inboxes 

of the users with 

promotional 

emails they 

never wanted, 

making it hard to 

unsubscribe or 

request deletion. 

These are examples of “dark patterns,” also known as “deceptive patterns.” 

What are dark patterns? 

• Such patterns are unethical user interface designs that deliberately make your Internet 

experience harder or even exploit you. In turn, they benefit the company or platform 

employing the designs. 

• By using dark patterns, digital platforms take away a user’s right to full information 

about the services they are using and their control over their browsing experience. 
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• The term is credited to UI/UX (user interface/user experience) researcher and designer 

Harry Brignull, who has been working to catalogue such patterns and the companies 

using them since around 2010. 

How do companies use dark patterns? 

• Social media companies and Big Tech firms such as Apple, Amazon, Skype, Facebook, 

LinkedIn, Microsoft, and Google use dark or deceptive patterns to downgrade the user 

experience to their advantage. 

• Amazon came under fire in the EU for its confusing, multi-step cancelling process in 

Amazon Prime subscription. After communicating with consumer regulators, Amazon 

this year made its cancellation process easier for online customers in European 

countries. 

• These include “baseless” countdowns for online deals, conditions in fine print that add 

on to costs, making cancellation buttons hard to see or click, making ads appear as news 

reports or celebrity endorsements, auto-playing videos, forcing users to create accounts 

to finish a transaction, silently charging credit cards after free trials end, and using dull 

colours to hide information that users should know about. 

What do users stand to lose because of dark patterns? 

• Dark patterns endanger the 

experience of Internet users 

and make them more 

vulnerable to financial and data 

exploitation by Big Tech 

firms.  

• Dark patterns confuse users, 

introduce online obstacles, 

make simple tasks time-

consuming, have users sign up 

for unwanted 

services/products, and force 

them to pay more money or 

share more personal information than they intended. 

• In the U.S., the Federal Trade Commission [FTC] has taken note of dark patterns and 

the risks they pose. In a report released in September this year, the regulatory body 

listed over 30 dark patterns, many of which are considered standard practice across 

social media platforms and e-commerce sites. 


