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Current Affairs of the Day 
RBI eases rules to boost forex inflows 

• The Reserve Bank 

of India (RBI) 

announced a slew 

of temporary 

measures aimed at 

boosting foreign 

exchange inflows, 

including a 

doubling in the 

overseas 

borrowing limit for 

corporates and 

removal of interest 

rate ceilings for 

NRIs’ foreign 

currency deposits.  

• The move comes as 

persistent capital 

outflows and a widening trade deficit have led to a sharp depreciation in the Indian 

rupee to new lows against the dollar. 

• India’s foreign exchange reserves stood at $593.3 billion as of June 24, supplemented 

by a substantial stock of net forward assets, it said. 

• In order to further diversify and expand the sources of forex funding so as to mitigate 

volatility and dampen global spillovers, it has been decided to undertake measures... 

to enhance forex inflows while ensuring overall macroeconomic and financial 

stability, the RBI added. 

• As part of the measures, banks have been exempted from maintaining the stipulated 

Cash Reserve Ratio (CRR) and Statutory Liquidity Ratio (SLR) on incremental 

FCNR(B) and NRE term deposits mobilised up to November 
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• To encourage foreign portfolio investment into debt, the RBI said the choice of 

government bonds available for investment under the fully accessible route (FAR) 

would be widened, with all new issuances of G-Secs of 7-year and 14-year tenors. 

• The RBI also temporarily doubled the annual limit for External Commercial 

Borrowings (ECB) to $1.5 billion or its equivalent. 

 

The new rules to keep advertisements in check 

• The Central Consumer Protection Authority (CCPA) recently issued guidelines to 

prevent false or misleading advertisements. The guidelines are pathbreaking because 

they fill significant consumer protection gaps while explicitly outlining advertiser 

duties.  

• The guidelines also try to discourage the promotion of illogical consumerism aimed at 

children. The problem of misleading, bait, surrogate and children-targeted 

advertisements has festered without respite for far too long.  

• The guidelines perform an essential function in bringing the Indian regulatory 

framework at par with international norms and standards. 

Defining a ‘valid’ advertisement 

• The guidelines lay down the conditions for 

non-misleading and valid advertisements. 

Briefly, an advertisement can be 

considered non-misleading if it contains a 

true and honest representation of goods 

and does not exaggerate the accuracy, 

scientific validity or practical usefulness or 

capability. 

• It must be noted that rather than defining what constitutes a 'misleading or invalid 

advertisement,’ the guidelines have sought to define 'valid or non-misleading 

advertisement.’ This take on policy drafting significantly reduces the scope for 

exploitation of any inadvertent loopholes. 

Surrogate advertisements 

• "Surrogate advertisement" refers to the advertisement of goods in the shadow of other 

goods. For example, the advertisement of tobacco in the garb of pan masala. 

Advertisement of tobacco as such is prohibited by the law.  
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• While existing laws such as the 

Cigarettes and other Tobacco 

Products (Prohibition of 

Advertisement and Regulation 

of Trade and Commerce, 

Production, Supply, and 

Distribution) Act, 2003 already 

seeks to govern advertisements 

related to tobacco, 

manufacturers and advertisers 

have been able to circumvent the 

regulation through the grey area created by a surrogate advertisement.  

• The guidelines seek to ensure that these grey areas are filled by the black letter of the 

law, completely disallowing any attempts to advertise products that are otherwise 

prohibited by law. 

Advertisements targeting children 

• Advertisements that condone, encourage, or 

emulate behaviour that could be dangerous 

for children have been prohibited.  

• It goes without saying that advertisements 

tend to influence children’s buying 

behaviour and encourage them to consume 

unhealthy goods or develop negative 

feelings toward healthy goods.  

• For example, advertisements relating to 

milk additive products often imply that the products have higher nutritional value for 

the growth of children, increase retention power of the brain during exams, strengthen 

bones in sports etc., even though these claims are yet to be scientifically proven. 

• The guidelines further require that the goods which require a health warning should 

not be advertised through children as well as personalities from music, sports and 

cinema.  

• Additionally, the guidelines also require that advertisements including "chips, 

carbonated beverages and such other snacks and drinks" shall not be cast on channels 

exclusively meant for children.  
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Other reforms 

• The guidelines have also introduced the need to have "disclaimers in advertisements" 

to "clarify a claim made in such advertisement or make qualifications or resolve 

ambiguities therein in order to explain such claim in further detail."  

• Moreover, the advertiser must not "attempt to hide material information with respect 

to any claim made in such advertisement 

• The guidelines require that the disclaimer must be visible to normally sighted persons 

and prominently placed so that the consumer may read it carefully. 

• Moreover, the advertisement must be framed to gain the trust of the consumers and 

not to “abuse the trust of consumers or exploit their lack of experience or knowledge”. 

Enforcement issues: 

• The enforcement issues in existing advertisement laws have been addressed by the 

guidelines in as much as it imposes severe penalties.  

• The guidelines are momentous in empowering customers against mischievous 

advertisers.  

• The advertisers, too, must take a cue from the guidelines and impose self-regulation 

to comply with the same.  

While the guidelines must be hailed as a step in the right direction, there is a definite need 

to ensure their implementation in the spirit they have been drafted with. 
 

Understanding the all-time high in India’s trade deficit 

• Having crossed a record $400 billion mark in 2021-22, India’s exports have moderated 

in the first quarter of this year. 

• While India’s exports were surging last year, imports were rising too, according to the 

Ministry of Commerce. Total goods exports in 2021-22 amounted to $422 billion, up 

sharply from the pre-COVID levels of $313 billion in 2019-20.  

• This was the highest ever export number and marked the first time in years that an 

official export target ($400 billion) was not only met, but surpassed.  

• Imports hit a fresh high of $613 billion, compared to $394 billion in the pandemic 

affected the previous year and $475 billion before that. The trade deficit thus stood at 

$191 billion, nearly double of 2020-21. 
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What is driving up imports and denting exports? 

• While Russia’s continuing conflict with Ukraine since late February this year has 

propped up commodity prices globally, the spillover effects of runaway inflation are 

hurting global growth prospects as well as trade demand. 

• The ‘lacklustre’ exports in June reflect an underlying slowdown in external demand, 

with weakness seen in exports of engineering products, chemicals, pharmaceuticals, 

cotton yarn and plastic products. 

• Imports, on the other hand, have literally been fuelled by energy sources — oil and 

coal, with the former driven by higher prices and the latter driven by India’s domestic 

coal supply crunch compelling power producers to import more each passing month.  

• The volatility in financial markets and the sharp inflation have also driven up imports 

of gold — considered a safe haven and hedge against price rise.  

• Coal imports were up 242% in June, gold by 170% (after a dazzling 789% uptick in 

May), and crude oil imports grew over 94%.  

• But non-oil, non-gold imports (also known as core imports) also grew by a robust 

31.7% in June — spurred by higher inflows of plastics, chemicals, electronics and 

vegetable oils.  

• While higher prices are feeding a large part of the increase in headline imports, import 

volumes are also growing in line with steady domestic demand, Nomura analysts 

argued. 

The trading trajectory through the rest of the year: 

• With several developed economies expected to fall into recession over this year, the 

dip in exports could accelerate in the coming months.  

• The fresh taxes and restrictions imposed on petroleum exports could weaken outbound 

volumes further, while Indians’ appetite for gold may not be dented much by the 

higher import duties levied by the Centre last week.  

• Oil and gold prices may have corrected a bit recently, but still remain significantly 

high. Moreover, coal imports will only surge further as Coal India’s production levels 

slide through the monsoon.  

• The weakening rupee will continue to make imports costlier while slowing exports 

may not be able to capitalise enough on it.  
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Economists at Nomura and HSBC expect ‘record high trade deficits’ to remain the norm 

for India, for now. But India is not alone, and can perhaps, take solace from the fact that 

even super-exporter Germany recorded its first trade deficit in 30 years this May, albeit a 

minor one. 

 

‘MSP should continue till markets become efficient’ 

• Ahead of the nationwide protests by the Samyukt Kisan Morcha (SKM) demanding a 

law to ensure minimum support price, NITI Aayog member Ramesh Chand said that 

the MSP should continue till markets become competitive and efficient. 

• The Bharatiya Kisan Union (Ekta-Ugrahan), said the MSP was directly linked to the 

food security of the country.  

• In some cases, MSP is justified in times of volatility in prices and glut. I feel what 

matters is how we give MSP to farmers. MSP has to be there as long as markets are 

not competitive and efficient. But MSP can be given through means other than 

procurement like price deficiency payment, Chand said. 

 

‘Finfluencers’ 

• Finfluencers emerged as a key category 

of creators last year, gaining immensely 

from the rapid rise of startups in the 

fintech and crypto ecosystem.  

• Today, a top finfluencer can charge up 

to ₹10 lakh for a promotional video, say 

influencer marketing professionals.  

• To put it in perspective, one of the most 

popular influencers in the technology 

and gadgets segment—the highest-paying category—gets ₹30 lakh for a branded 

collaboration. 

• Several influencer marketing professionals told Mint on condition of anonymity that 

it was “unfair” to hold finfluencers responsible for a company’s decline, especially 

when the entire crypto market is down. 
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MAINS 

DAWP 

Q1. Both India and the EU are committed to climate change, and 

the recent progress in the India-EU alliance opens prospects of a 

customised partnership and mutual growth. Explain.   

 

Q2. With the Ukraine war shaping the future world order, it is time 

India brings a balanced outlook to its strategic policy. Comment. 

MCQs 
Q1. Which of the following commodities are imported by India?  

1. Plastics  

2. Chemicals 

3. Electronics  

4. Coal 

5. Vegetable oils 

Select the correct answer from the codes given below 

a. 2, 3 and 4 only 

b. 2 and 4 only 

c. 1, 2 and 3 only 

d. 1, 2, 3, 4 and 5 

 


